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Klastoets



Instruksies:
1. Hierdie vraestel bestaan uit 4 bladsye. Maak asseblief seker dit is volledig.
1. Beantwoord die vrae deur feite en toepslike voorbeelde van Famous Brands te gee. 
1. Netheid en sistematiese uiteensetting van feite is ‘n vereiste.
1. Neem die punte toekenning in ag wanneer jy die vrea beantwoord.
1. Dit is in jou eie belang om leesbaar te skryf en om jou werk netjies aan te bied.
. 

























Vraag 1: Omkring die letter wat die korrekte antwoord by elk van die meervoudige keuse vrae is. Elke vraag het slegs EEN korrekte antwoord
1.1	As die besigheid navorsing doen om uit te vind wat die vraag na die produk is, staan dit 	bekend as …	2
A	insameling van sekondêre data		B	marknavorsing
C	vraagstimulasie 			D	onetiese advertensies 

1.2	Wanneer daar gunstige berriggewing in die media is waarvoor die besigheid nie betaal het nie, staan dit 
bekend as …												2
A	Verkoopsbevordering			B	Advertensies
C	Publisiteit 				D	Persoonlike verkope

1.3	Produkte soos burgers waar die verbruiker lojaal is aan ‘n sekere handelsnaam, staan bekend as … 	2 
	A	verbruikersgoedere.			B	uitsoekgoedere.
	C	geriefsgoedere.				D	spesialiteitsgoedere.

Vraag 2:
2.1	Noem die vyf stappe wat gevolg word om ‘n Bamerkingstrategie te ontwikkel.				5
	Stap 1: ____________________________________________________________________________			Stap 2: ____________________________________________________________________________			Stap 3: ____________________________________________________________________________			Stap 4: ____________________________________________________________________________			Stap 5: ____________________________________________________________________________	

2.2	Verduidelik wat is Steers se Unieke Verkoopsaanbod (UVA).						2
	___________________________________________________________________________________
	___________________________________________________________________________________
	___________________________________________________________________________________
	
2.3	Gebruik die volgende element van bemarking en verduidelik hoe Debonairs elkeen kan gebruik om hulle 
handelsnaam in die mark te versterk.						
2.3.1	Verpakking: _______________________________________________________________________	3
___________________________________________________________________________________
	___________________________________________________________________________________
	___________________________________________________________________________________

2.3.2	Prosesse: _______________________________________________________________________	3
___________________________________________________________________________________
	___________________________________________________________________________________
	___________________________________________________________________________________

2.3.3	“People”: _______________________________________________________________________	3
___________________________________________________________________________________
	___________________________________________________________________________________
	___________________________________________________________________________________

2.4	Teken ‘n produklewensiklus en dui aan waar Wimpy se Warly Bird Breakfast op die siklus is. 		6













2.5	Verduidelik die interafhanklikheid van Bemarking met die ander Besigheidsfunksies.			4
___________________________________________________________________________________
	___________________________________________________________________________________
	___________________________________________________________________________________
___________________________________________________________________________________
	___________________________________________________________________________________
	___________________________________________________________________________________
___________________________________________________________________________________
	___________________________________________________________________________________
	___________________________________________________________________________________


Vraag 3:
3.1	Verduidelik hoe elk van die volgende aspekte van die Wet op Verbruikersbeskerming ‘n impak kan hê 
op Famous Brands se bemarking.
3.1.1	Die verbruiker se reg op privaatheid: _____________________________________________________	2
___________________________________________________________________________________
	___________________________________________________________________________________
	___________________________________________________________________________________

3.1.2	Die verbruiker se reg op billike en verantwoordelike bemarking:________________________________	3
___________________________________________________________________________________
	___________________________________________________________________________________
	___________________________________________________________________________________

Vraag 4:
4.1	Verduidelik hoe elk van die volgende faktore die verbruiker se besluit mag beïnvloed om ‘n pizza by 
Debonairs te bestel:
4.1.1 Persoonlike eienskap soos leefstyl: ______________________________________________________	2
___________________________________________________________________________________
	___________________________________________________________________________________

4.1.2 ‘n Sielkundige faktor soos ‘n vorige ervaring by Debonairs:____________________________________	2
___________________________________________________________________________________
	___________________________________________________________________________________





4.2 Verduidelik die voordeel van ‘n sterk handelsmerk vanuit ‘n Wimpy konsessienemer (franchise eienaar) se 
oogpunt.													4
___________________________________________________________________________________
	___________________________________________________________________________________
	___________________________________________________________________________________
___________________________________________________________________________________
	___________________________________________________________________________________
	___________________________________________________________________________________
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