BUSINESS STUDIES TEST: MAY 2010
GRADE 10

_________________________________________________________________________
Read the following case study and answer the questions that follow:
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Fruit & Veg City founders, Brian and Michael Coppin, have just opened their 98th store on their target list of 200 stores by 2010. There can be no denying the hard work that the Coppin brothers have put into making Fruit & Veg City what it is today. Their story starts in 1993, when the first Fruit & Veg City opened in Cape Town. Coppin senior was a director of OK Bazaars for around 40 years and the brothers followed in his footsteps, working their way through the ranks to trainee managers and then managers within the group.
Brian and Michael soon realised that experience in an industry doesn’t always equip you to run your own business. “We knew a lot about running retail stores and in 1983 we left to open two of our own supermarkets. But we were trying to take on big retailers with what was essentially a small café. We were young, probably had more balls than brains, and the venture didn’t work,” explains Brian.
This early failure did not result in the Coppins giving up and they started a pre-packed fruit and vegetable business. The company started out small, supplying a single retail outlet, before building up some capital which allowed them to open their own retail outlet. The business was successful from the word go. At the time, their vision was to have one store only that provided fruit and vegetables exclusively. They had identified a gap in the market for such a store because at the time the supermarkets had the bulk of the fruit and veg business and there were no really big players who were only doing fruit and veg. Back then, they didn’t have bakeries, nuts, meat – anything other than fresh fruit and vegetables.  

In spite of the absence of other big players in the fruit and veg market, the large retail chains represented competition enough, and the Coppins needed a strategy to establish a foothold in the market. Drawing on relationships they had built up with suppliers, they sourced their stock directly from the farmers and from municipal markets. They bought the best they could get but sold it at the best possible price. This meant they were able to price their goods between 20% to 25% below the supermarket prices. The Coppins ran their first store for 18 months before going on to open three more stores in the Cape. Their biggest challenge was controlling wastage, if you couldn’t turn the product fast enough, you’d end up having to throw away.
Although franchising was not a route they’d originally planned on, the company’s reputation was growing and its next development phase steered it towards these unchartered waters. Brian explains: “Someone from Port Elizabeth approached us in 1995, wanting to open a Fruit & Veg City there.” Fruit & Veg City opened franchises in East London, Durban, Bloemfontein and Pretoria. Over time, Fruit & Veg City has expanded its product range, shifting its focus from fruit and vegetables to all things fresh. “We’ve also become quite a big exporter as well, to countries like Spain and Russia”, says Brian. In May this year, the company opened its first overseas store in Sydney, Australia. 
http://www.entrepreneurmag.co.za. Retrieved 14/04/10


QUESTION 1


[20]
Multiple choice. Write down only the letter of the most suitable answer next to the 
question number. 
1.1 The acronym EAP stands for:

A

Economically Active Population

B

Economically Adult Population

C

Economically Active Participants

D

Entrepreneurial Active Potential
1.2 The need for love, affection and acceptance is classified as:
A

social need

B

need for recognition

C

need for self-actualisation

D

survival need

1.3 Which of the following areas is not considered a metropolitan area?

A

Pretoria-Witwatersrand-Vaal Triangle

B

Nelson Mandela metropolitan area

C

Western Cape area

D

Durban-Westville area
1.4
It is the responsibility of the person challenging something in a contract to verify it. The legal terminology for the aforementioned is known as:

A

“Voetstoots”


B

“Caveat Emptor”


C

“He who alleges must prove”


D

“meeting of minds”

1.5   The amount of days a consumer has to get out of a contract after it has been  

  signed.

   A
seven days

   B
three days

   C           10 days

   D           five days

1.6    The seller of a franchise is known as the….

   A
franchisee

   B
franchisor

   C 
franchise receiver

   D
lessor

1.7    Which of the following is not a credit agreement?

   A
Instalment sale

   B
Loan

   C
Buying on account from Woolworths

   D
Lay-by

1.8    When a contract does not comply with legally prescribed formality, it is known 

   as a…

   A
void contract

   B
voidable contract

   C
unenforceable contract

   D
breach of contract

1.9    An entrepreneur plays an important role in the development of the following 

   economic system:

   A
communist

   B
capitalist

   C
planned

   D           mixed

1.10 The need to reach ones full potential is classified as a:

   A
social need

   B
essential need

   C
need for self-actualisation

   D
need for recognition 
QUESTION 2

[15]
Indicate whether the following statements are true or false. If false correct the 

statement.

2.1
School leavers and students cannot find employment in the informal sector because SA’s population growth is faster than the economic growth.

2.2   Labour is a mobile factor of production.

2.2
A SWOT analysis investigates the micro, market and macro environment of a business venture.
2.3
Sole traders or partnerships usually acquire their own capital through the selling of shares.

2.4
If you are 18 years or younger, you are considered a minor and do not have contractual capacity.

2.5
A business is considered a natural person in terms of parties to a contract.

2.6
When an agreement is implied or assumed without specific discussion, it is known as unenforceable contract.
QUESTION 3


[65]
	The Coppins wants to open another Fruit and Veg City Franchise on the Berea but are unsure as to which location to choose. They are considering two possibilities, one is Musgrave Centre and the other option is Argyle Road next to Mozzies Butchery.

They would have to do intensive market research to decide where the largest potential market share would be, before choosing a particular location for the new Fruit and Veg City.


3.1    What is the purpose of business research?




(2)

3.2   Explain two ethical guidelines that should be considered when 
conducting business research.






(4)

3.3   Compile a market research questionnaire comprising of at least 

five questions to determine the potential target market and well as 

the size of the market.








(6)
	Suppose the Coppins decides to choose Musgrave Centre as the location for the new Fruit and Veg City. An entrepreneur who is interested in buying this new franchise has approached you to help him complete a Business plan for the new Fruit and Veg City in Musgrave Centre. 

Note: You should answer this question on the attached Business Report provided.


3.4.1
Draw up a Title Page for the Business Report.




(4)

3.4.2
Write a suitable introduction to the Business Report on page 1.

(4)

3.4.3
Write a short paragraph for the heading “Product” on page 1.


(4)

3.4.4
Provide headings for section 3 and section 4 on page 2.


(2) 

3.4.5
Draw up a short Social Responsibility plan for Fruit and Veg City.                (4)

3.4.6
Do a SWOT analysis under the General management plan section.
          (16)  

3.4.7   Provide a heading for section 8 on page 5.



           (1)

3.4.8
Write a short conclusion for the Business Report.


           (3)

	Suppose the Coppins choose to locate the new Fruit and Veg City in 

 Argyle Road next to Mozzies Butchery.


       Briefly discuss any three important factors that would have to be considered 
       before choosing Argyle Road as a location.




(9)
3.4   Name and explain any two types of contracts the new Fruit and Veg City 

  could possibly enter into.







(6)
the fresher food store








